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IT BEGINS IN LIVING SOIL

\

Soil that's alive, rich with microbes, minerals, and memory.
Free from chemicals and pesticides. From this foundation, a
tiny seed can grow info something powerful.



PURE FLAVOUR GROWS

When food is grown in living soil, it develops the complexity
our bodies instinctively recognise and crave.
We're wired to taste what's good for us.



TASTE BECOMES CONNECTION

FLAVOUR
HARWVEST

A swirl of seeds, sun and slurping tongues. A celebration of
diversity, vitality, and joy. A reminder that food is meant to
be shared, and taste is just the beginning of community.



Grown better, tastes better.

Flavour Harvest is a taste-first experience designed to connect
people to food, to place, and to each other. It begins with a
single bite - fresh, and surprisingly delicious - and grows into
something more: curiosity, conversation, community. At its
core is living soil - the foundation for nutrient-dense food and
a healthier future. From farmers’ markets to fundraising
dinners, Flavour Harvest creates moments that highlight the
value of local food, the joy of shared discovery, and the
possibility of healing ourselves as we heal the earth. It also
serves as the CCFE's public-facing platform, designed to
inspire food decisions that nurture both people and planet. A
flexible, human-centred approach - rooted in sensory
experience and built to meet people where they are.




Built to Adapt

Flavour Harvest was intentionally
designed with adaptability in
mind. Whether embroidered on
an apron, stamped onto a
produce crate, chalked on a
sandwich board, or plated at a
fundraising dinner, the brand can
shift to suit its context while
remaining recognisable and
cohesive. Each treatment offers
a tailored expression without
compromising brand integrity.
This versatility ensures Flavour
Harvest can engage diverse
audiences across a wide range
of activations.
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Logo Variations (light backgrounds)

Click RGB (for screens) or CMYK (for print) beside each logo,
or browse all files in our download folder.
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https://drive.google.com/file/d/1bceDDN-az4vmVBHMxiEzNbBoHq-Czsx_/view?usp=sharing
https://drive.google.com/file/d/1rF5jUKm2t1GSPPTC236TDStTxQ_uJG90/view?usp=sharing
https://drive.google.com/file/d/1SW-weVES0fm9Tla65kWDBw-E0KKWoXCe/view?usp=sharing
https://drive.google.com/file/d/1UvTCUq6AimBew28N7Z7xvEIcqcXsLYyn/view?usp=sharing
https://drive.google.com/file/d/1pL8Zs2fCaWeEtn_q6zm5HB-4INocANeD/view?usp=sharing
https://drive.google.com/file/d/1INZIZS3DAKJ8rKLZtH5qhAFglol8Mjub/view?usp=sharing
https://drive.google.com/file/d/1d4UEXzvKhVrkOOlmR_YeP7plTl2CEZRG/view?usp=sharing
https://drive.google.com/file/d/1mJL_T2jP0BgM3d87l80kpFUOgLvIbmLH/view?usp=sharing
https://drive.google.com/file/d/1x-ZlyUH-qGzzrTmY6EUBTv-9lWtwLf63/view?usp=sharing
https://drive.google.com/file/d/1EeAA94kyTrqKsDd4svnfR67fQDHswR6M/view?usp=sharing
https://drive.google.com/file/d/1biRSjfXO5KXnAd1Q-xogPlFWDSDxniBQ/view?usp=sharing
https://drive.google.com/file/d/1hL4K5zK8HWEJH-gp6n0yl20nimfcNA6D/view?usp=sharing
https://drive.google.com/file/d/1MqQJJQEHwsZ9b3Mx0x3xSW1O21F3qPQ1/view?usp=sharing
https://drive.google.com/file/d/1LwqzKZRn71W4B2dILY88jtIVgHtuNVxJ/view?usp=sharing
https://drive.google.com/file/d/1kcyPMAof66cGaqcKv2n6Vqi4UOOrnzWw/view?usp=sharing
https://drive.google.com/file/d/1DnKAb2uYK1OTOqSzaFecHIZ2B7kvxVQW/view?usp=sharing
https://drive.google.com/file/d/1F-gu5A3NMkI8qBRJbE7cCC21SSIrD_PB/view?usp=sharing
https://drive.google.com/drive/folders/1VtXG_L9n3cuGnoK3TDZrMG8KYtDl_1Mj
https://drive.google.com/file/d/1SAkKGWvR-W09kTgszl47IJfh-JH6MenY/view?usp=sharing
https://drive.google.com/file/d/1dean8qe4bbg5i9ZJpKxxxMavyCaSWD1K/view?usp=sharing
https://drive.google.com/file/d/1lk_wIhouLr1zfYk7CDiSvvZiJaQWEmfa/view?usp=sharing
https://drive.google.com/file/d/1jjmtUreIUhJpLmceyt2a22Bg_bitBFgP/view?usp=sharing
https://drive.google.com/file/d/1BP56q75RMpI3SSk2UNFF5VPI4F4hU9pK/view?usp=sharing
https://drive.google.com/file/d/1GJ85rab5vZDHt9ONQqo_YCuVJoCknwnW/view?usp=sharing
https://drive.google.com/file/d/1Jkf0RkJ-in21JdY8CdkYqnsYl_JH2hWj/view?usp=sharing
https://drive.google.com/file/d/1zfWtrUjZ5jhgdyEWNT_JKllSVcvmnEgM/view?usp=sharing
https://drive.google.com/file/d/1UazhD3k0k5ssOOJzSpORpS2wkhxDOMX7/view?usp=sharing
https://drive.google.com/file/d/19P4QMhAMbk3kmmN_VptwOFjuxKcaPTT6/view?usp=sharing
https://drive.google.com/file/d/1NRZ6bPgJbCn3K8fVkZjsGWgCvM6--0M8/view?usp=sharing
https://drive.google.com/file/d/10WNMLE7Xjqn_DFIEhR4SrgDNdQBy7_Gs/view?usp=sharing
https://drive.google.com/file/d/1ya8zttGBRB_woFXwwpLxxvn5sgOSZPU7/view?usp=sharing
https://drive.google.com/file/d/15czmymvqP2IpGuHNciaNSpQbHulj-6QV/view?usp=sharing
https://drive.google.com/file/d/13NnVkU00vJpUka9iPky8zxsFs6rpGI9Z/view?usp=sharing
https://drive.google.com/file/d/1pA-_hsMrNiHCcW1Ir5G2S4umOiyofwqL/view?usp=sharing
https://drive.google.com/file/d/1UnKOsCZ5vEIeIE-TlG90QlbMLt-D_u6B/view?usp=sharing

Logo Variations (dark backgrounds)

Click RGB (for screens) or CMYK (for print) beside each logo,
or browse all files in our download folder.
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https://drive.google.com/drive/folders/1VtXG_L9n3cuGnoK3TDZrMG8KYtDl_1Mj
https://drive.google.com/file/d/1uLVmv2EX25XOW3XMjw1dxrpI0Ma2mIsV/view?usp=sharing
https://drive.google.com/file/d/1_Oyp8XuOp_b1HzV6tFDZKxvF28Gf54bI/view?usp=sharing
https://drive.google.com/file/d/18eBUvLbz_VmqEt_UDRm7KO0UC83zU2IX/view?usp=sharing
https://drive.google.com/file/d/1YoH0BCQEtL4f8vwUfMEYqq7OrxXG-OPB/view?usp=sharing
https://drive.google.com/file/d/1afDuF_yk0qXG5XTzNBVs_-LeY0M-q_Hj/view?usp=sharing
https://drive.google.com/file/d/13epPPMtgGyY0bx2-gLNTwIYZsQgv5B0o/view?usp=sharing
https://drive.google.com/file/d/16GLaXquDTT3eNWm-SW1-s6mScpAYiYPZ/view?usp=sharing
https://drive.google.com/file/d/1Xq0Pq675k00X2PzowHyFDDrKprhEpto_/view?usp=sharing
https://drive.google.com/file/d/1rEsGciiysQRK0sGdg1kYcy2r2g-GLkrM/view?usp=sharing
https://drive.google.com/file/d/1mNJGJTBIFy_lzYR_4ICdA6SP08vy72oT/view?usp=sharing
https://drive.google.com/file/d/1UFR79DH-6ArUsyHygFuekZcjqfKRXHT_/view?usp=sharing
https://drive.google.com/file/d/1mZp2V9Z6e2hEZ-gOT2XOQvF2DyZ8xmdP/view?usp=sharing
https://drive.google.com/file/d/1JpJSfww8dYTH2O0siYHi2U-EzyTM0HO6/view?usp=sharing
https://drive.google.com/file/d/1Uycybvdj-3-wfB-DzCc2ThE543GiOdDQ/view?usp=sharing
https://drive.google.com/file/d/1s_LM7sW-awHLKDJ-N7q9DfnDT7ZhU9Bg/view?usp=sharing
https://drive.google.com/file/d/19enrqAXiuz6BoAT29tmnOnmJeg7PzIKr/view?usp=sharing
https://drive.google.com/file/d/1Q_cSbJcDigb7hyCOIEzUabwCHXsDxycR/view?usp=sharing
https://drive.google.com/file/d/15nlSywgzIo-Z8bUgbqq533W5JuTREWiI/view?usp=sharing
https://drive.google.com/file/d/1rYVJnTOp28ImNMHIXsARBDxq2-62wVSJ/view?usp=sharing
https://drive.google.com/file/d/1QIcvzh9iTJZii-An5WNAdFFdoxkGcw5q/view?usp=sharing
https://drive.google.com/file/d/10dbaJNShkx1geVSq-EALYI_jJd1a-D8Z/view?usp=sharing
https://drive.google.com/file/d/1CLr3ZYZ0ttBCl-W33oOgP0fyJMVxeQPv/view?usp=sharing
https://drive.google.com/file/d/1Xi26DsYnwpgTuh8LKEC_6C0R-eePDdch/view?usp=sharing
https://drive.google.com/file/d/1gfHZUFDnouN_pvoxWA70Qvx20v9qgYhd/view?usp=sharing
https://drive.google.com/file/d/1lt7rkp77X8TXZUpzm2qA65pfnKUSOrgL/view?usp=sharing
https://drive.google.com/file/d/1VTvfLamtrYPPl75ImRUV66-GHiHUbAV0/view?usp=sharing
https://drive.google.com/file/d/1wV3Yr2xwgUMq0iFJ0Zahsl6UHpz6oIay/view?usp=sharing
https://drive.google.com/file/d/1zdRedUjsPQmULGHJQMT8y1KCTazDKAm9/view?usp=sharing
https://drive.google.com/file/d/12qEmtCYUo3DWa6tMjgxOl4ekVMuQGPxB/view?usp=sharing
https://drive.google.com/file/d/1kL2RFNZFzJovYDTasbUdXQJdFEgTO2yw/view?usp=sharing
https://drive.google.com/file/d/1Z9n58fXqO4PP4AJJIdM9x2BNDerZlljk/view?usp=sharing
https://drive.google.com/file/d/1GtgnLjYiJURGoq6hZI1rscjU6yZ_tgKz/view?usp=sharing
https://drive.google.com/file/d/1c_UNV7No8JrIaFPgrpPPHiU-APTPwhAA/view?usp=sharing
https://drive.google.com/file/d/1YAx1n6jqmw68XH4r6uN1t5nG_2feTwGq/view?usp=sharing
https://drive.google.com/file/d/1xaOoYdZnKDl4DURMQxxuyQbd_zfZUBlg/view?usp=sharing
https://drive.google.com/file/d/1qAKAUiGI3d9Lbs1LlP2FBtbrrxTssQIi/view?usp=sharing

Colour Palette

Our palette is drawn from locally grown produce - bold, vibrant, and full of flavour. Each colour
tells a story, rooted in the sensory experience of fresh food. Playful names add personality, while

the range invites flexibility across tone, season, and setting.

eggplanet
pantone 520 C
hex #642F6C
CMYK: 60, 90, 0, 40

beetblush
pantone 2583 C
hex #A150B2
CMYK: 41,72,0,0

candyroot
pantone 245 C
hex #D572ED
CMYK: 9, 60, 0,0

tangomato
pantone 7620 C
hex #B7312C
CMYK: 20, 94, 94, 11

carrotopia
pantone 6020 C
hex #E25800
CMYK: 0, 80, 100, 0

sassquash
pantone 124 C
hex #FBB040
CMYK: 0, 30, 100, 0

kaleicious
pantone 547 C
hex #00313C
CMYK: 94, 66, 56, 54

zenchini
pantone 363 C
hex #4C8D2B
CMYK: 77,0, 100, 15

granapple
pantone 2300 C
hex #A9C23F
CMYK: 28, 0, 94, 2

living soil
pantone 7531 C
hex #4F341C
CMVYK: 44, 66, 100, 59

spudtacular
pantone 7512 C
hex #8B5D2E
CMYK: 20, 59, 100, 55

caulipower
pantone 7527 C
hex #E9EOD6
CMYK: 4, 5,13, 8




Photography

Flavour Harvest is aboUit getting closer.
Closer to what we eat, to where it comes
from, and to the p?aople we share it with.
Celebrate colour, texture, and connection
through bold crops, natural light, and real
moments. Food should look biteable and full
of character, not overly styled. People
should feel present, diverse, and joyful.
Every image should lead the eye, stir the
senses, and invite us into something
delicious and real.




Typography

The Flavour Harvest type system is designed for flexibility across a wide range of applications -
from playful, taste-driven headlines to accessible digital content. Each typeface plays a distinct
role in maintaining brand personality, legibility, and reach.

rut the care
hack in carretgs.

8 Heavy. Our primary display font, used in the Flavour Harvest logo and for bold, expressive
headlines. Its chunky, rounded forms and decorative style bring warmth and energy to the brand.
Ideal for drawing attention and adding personality in high-impact moments. Get typeface.

SUBHEADS

ABCDEFGHIUKLMNOPQRSTUVWXYZ
abedefghijklmnopqgrstuvwxyz 0123456789

Arkit. A versatile, humanist sans serif with a geometric edge. Arkit's high x-height and tapered
strokes make it readable at various sizes, with enough range to adapt to different tones and
contexts. Great for subheads, calls to action, signage, and secondary brand messaging. Get typeface.

BODY / DIGITAL USE

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopgrstuvwxyz 0123456789

Rethink Sans. Simple, clear, and built for accessibility. Rethink Sans is the official web font for Flavour
Harvest and the best choice for long-format text, captions, and digital-first applications. It supports
clarity without sacrificing character. Get typeface.

~ FLAVOUR HARVEST


https://www.c-a-s-t.com/typefaces/8/
https://www.c-a-s-t.com/typefaces/arkit/
https://fonts.google.com/specimen/Rethink+Sans

Patterns & lllustrations

lllustration adds craft and approachability, fitting naturally within local food
culture. These hand-drawn vegetables complement our background patterns
and offer a flexible way to tell seasonal or community-rooted stories. While
photography remains central to the brand, illustration expands the toolkit - and
can adapt further when the audience calls for it. Download the full set here.

|
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https://drive.google.com/drive/folders/1Wl-A5Ai80CUENSnbHgPFIWSObE82sIVu?usp=drive_link

Black & White Assets
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https://drive.google.com/drive/folders/1VtXG_L9n3cuGnoK3TDZrMG8KYtDl_1Mj
https://drive.google.com/file/d/1i_0cxGMy6E-T-XX-xYkFwpj9GSZL0D2f/view?usp=sharing
https://drive.google.com/file/d/1zpBNKQ264rOhGCHsAK5tRsX0kijERpOf/view?usp=sharing
https://drive.google.com/file/d/13Y6v8K2MWHOAKxTZyXwvgS1Voe7I0FWv/view?usp=sharing
https://drive.google.com/file/d/1sCdsE-pQPfj4wkERmzSdQW3nIB8aY5No/view?usp=sharing
https://drive.google.com/file/d/1VwwXWoTwHXvzuT80L1l_bODKXmQ1tGep/view?usp=sharing
https://drive.google.com/file/d/1ut3vUYKmyHuAi6vLkTZeF19CGC77FA7L/view?usp=sharing
https://drive.google.com/file/d/12svlL0p6EyTxuyP9M-uXAiVc0J2ID0vU/view?usp=sharing
https://drive.google.com/file/d/1F7BI9PSV7QxKHMROonwChKLC7a_engc2/view?usp=sharing
https://drive.google.com/file/d/1bd6MAUzYY0hDE1MLJXv8gIZZMvgfBwzD/view?usp=sharing
https://drive.google.com/file/d/1YqtSOCQVwlqOH5dFd0WH-YlWCDnIrkSn/view?usp=sharing
https://drive.google.com/file/d/1eUez3IGvT5Q0dgwqyHKWKucpmENoAW0x/view?usp=sharing
https://drive.google.com/file/d/1Sol3C2G4uhIijEZ5fiJnRy8aNWUosDAb/view?usp=sharing
https://drive.google.com/file/d/1m0_SZn4v5yXgO7a9nztfJkmgyv1B0Qir/view?usp=sharing
https://drive.google.com/file/d/1qWBiAwRX7x3KFWt_byN9rH4vRvbnf-8a/view?usp=sharing
https://drive.google.com/file/d/1lgy09Lov9Fq_kgjSTRE4Z1jQ4Faz6WTk/view?usp=sharing

Black & White Assets (reversed)

All options are downloadabile files. Click the logo you're looking
for or browse the files in our download folder.
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https://drive.google.com/drive/folders/1VtXG_L9n3cuGnoK3TDZrMG8KYtDl_1Mj
https://drive.google.com/file/d/16NCdwviGqhqQl5b9jRjT19h9ir83h2u7/view?usp=sharing
https://drive.google.com/file/d/1qlXNT_F__f7e9SRvUn_N9Fxd4uuLnCPY/view?usp=sharing
https://drive.google.com/file/d/1hBJ4Mbo3M5IqJM33C-IcNJOSwm8Rxwdw/view?usp=sharing
https://drive.google.com/file/d/1LeWlqBZ4aXOUCnFQR5J0O81b5HgYQW_3/view?usp=sharing
https://drive.google.com/file/d/1jDoRRup3EwU6bBe0ygHSGE4J4h3b28JQ/view?usp=sharing
https://drive.google.com/file/d/1r6odsQZHv0lJpe8cZvXWxKIhcDWn6HPY/view?usp=sharing
https://drive.google.com/file/d/1ElWev-5SjdpEbxKACGdv6rDGnXatTuNZ/view?usp=sharing
https://drive.google.com/file/d/1XkWf_cLsLtvYwyo6GVorGEYcQTq7Q385/view?usp=sharing
https://drive.google.com/file/d/1cXKRZmpq-msJPmgAkv-Zsb50Q7xi1rbM/view?usp=sharing
https://drive.google.com/file/d/1JAC-P_xLNY2nLn-L2giQW306HhFMMKz9/view?usp=sharing
https://drive.google.com/file/d/1qkIBuM-5ykSVX9r7V8VidtETgJH7wp2S/view?usp=sharing
https://drive.google.com/file/d/1WfWhsSBR8Itbbbyclr2-jiZ272_3E1q3/view?usp=sharing
https://drive.google.com/file/d/1AgxsSY6piFznufc1e6KbXRznWKZESNSn/view?usp=sharing
https://drive.google.com/file/d/19-ojQwOS1XcpGnkKc4NWufMK8HaJjHTZ/view?usp=sharing
https://drive.google.com/file/d/11OZRIDnNK8Zds8gWiDSzgijHKcw6Mpwl/view?usp=sharing
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Snack You
Later!
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